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Ranking Company Score out of 100 Engaged* Ranking Company Score out of 100 Engaged®
e m— s ¢ B e —
1 VF Corporation | | 53.9 20 Saaabrark " sai
3 Adidas [ so1 v 21 Waiinagt = 241 v
4 Levi Strauss & Co. | 473 22 Lojas Renner [ ] 20.0
4 Target Corporation [ | 473 23 st e —

& I(T:;itel;:z;l de Disefo Textil . 464 24 Dacattiion [ 193
7 5 PVH I 456 25 American Eagle Outfitters [l 184
8 Nike I 452 26 Carter's [ | 18.0

9 Kering  E— 446 27 L Brands [ ] 17.0

10 Aditya Birla Group =] 437 vV 28 The Foschini Group (TFG) 1l 10.8

n Under Armour I 433 29 Fung Group || 10.5

12 Ralph Lauren Corporation [N 4.8 30 ANTA International Group B 8.4

Holdings

13 Macks & Spencer o az v 31 Urban Outfitters O 6.3

14 Abercrombie & Fitch === 401 32 T i 61

14 Fast Retailing | 401 33 — 0.0

16 :\Ps;::;:'t(t)ad British Foods . 361 x3 P 0.0

17 Hennes & Mauritz (H&M) [N 315V 33 Zhejiang Semir Garment 0.0

18 Amazon = 312 VvV *Engaged with benchmarking process
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Number of companies that provide
the following to their employees

Childcare and Flexible work
other support locations and hours
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Gender data is still invisible B Alliance

companies collect gender pay gap
data across their operations globally

“Not everything that is
faced can be changed.
But nothing can be
changed until it is faced”
James Baldwin




Women’s voices from the supply chain:
A qualitative study with Good Business Lab

o M let led e
i o M L bt Lo
i o ol et o

1t

len loa Loa




Better Practice Examples

PVH Empower Women

Support the needs of women and
children around the world by
creating safe spaces, improving
access to education and enhancing
quality of life

Key Target: Reach 135,000 individuals worldwide
through early education and childcare services,

teacher training, parenting resources and training,

and youth employability training services by 2023
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Create an mclusive environment
where every mdividual 1s valued
Kev Target: Expand unconscious bias training to the

almost 40,000 PVH associates globally by 2023 and

achieve gender parity in leadership positions by 2030

Remove barmiers to advancement
and create path‘.-va}fs to opportunity
and choice for women i the PVH
suppl}f chain

Key Target: Professional and life skills development

programs and services will be made available to

500,000 women across the PVH supply chain by 2030
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Better Practice Examples

INDITEX DBelow is the wage gap by geographic area:

WAGE GAP- AGGREGATE PAY

GEOGRAPHIC AREA 2019 2018
Spain 0.9% 10%
Europe excluding Spain -0.6% 0.2%
Americas | 36% 0.3%

Asia and rest of the world -0.1% 0.0%
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Gap Inc. Announces

Landmark 2025 Goals to
Drive Women's

Empowerment in its Supply
Chain

i}
EMPOWER

BetterWorT(' BSR | HERproject

@WORK &
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What’s next?

Responsibly Provide

lobby and healthy and
influence safe
Eliminate policy workplaces Pay

bribery and
corruption

a living

wage

b | =l BB
Pay fair ACT AND Enable worker
taxes ETHICALLY ., QOMOTE empowerment
[ ECENT
WORK

Achieve
Protect
diversity
data RESPECT balance across
privacy

H*JMAN RIGHTS management

Provide

Commit to

respect access to

human rights remedy
Carry out Embed

human rights respect for

due diligence human rights
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Call to Action for Companies < Alliance

Make ambitious commitments and set bold targets

Takin i
g action that has Positive impacts Ooh women
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